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Mobile Commerce {also known as
m-commercel; is the ability to conduet
commerce, using a mobile device for
example, a cell phone, a PDA, a
smartphone, and other emerging
equipment, like dash-top mobile de-
vices. The amount to be charged i3 ac-
tually taken from the mobile device's
account or pre-loaded RFLD chip.

Though thought of as a key driver
for data centric networks typically 3G
and later 4G, m-commerce applica-
tions are making their mark even in
2.506 networks, These applications be-

The state of

gan sometime in 2000-01 when Eu-
ropean companies began obtaining
UMTS and other 3G licenses at pretty
hefty fees. Analysts writing on the 3G
auctioning in these countries said that
the steep fees were paid partly in ex-
pectation that m-commeree would ex-
ponentially grow telco révenues.
Though those forecasts went awry,
there is no denying that mobile pay-
ments are rising the world over. Ae-
cording to ene research, globally it will
touch S22 hillion by 2011 In India too,
the trends are bullish,

M-commerce has the potential to
radically change the product-service
distribution worldwide just as
ringtones, games and graphics are
changing the visual entertainment
market, How big is the m-commerce
market in India, how secure are these
transactions and what are the top ap-
plications being sold, we asked opera-
tors, payment platforms, m-commerce
application companies and security
firms.






